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The proportion of low-cost traffic
(LCQC) is growing rapidly. In 2000, it
amounted to about 3 per cent of the to-
tal traffic and, by 2011, it had grown to
represent about 18 per cent, equivalent
to just over four million passengers an-
nually. The low-cost airline EasyJet is
the airport's third largest airline today.

Budget airlines are helping to create the
essential accessibility, primarily from
European markets, because many busi-
ness people choose the cheapest alterna-
tive when travelling within Europe. At
the same time, low-cost carriers increase
competition among airlines significantly
because they have a different cost base to
the traditional carriers.

More LCC routes mean that there are
cheaper and more alternatives for pas-
sengers travelling point-to-point in Eu-
rope. In other words, traditional airlines
will find it difficult to fill their planes

on the so-called feeder routes' when
flying in direct competition with low-
cost carriers, because they risk losing the
point-to-point traffic>, which helps to
anchor a route. Thus, they risk having
to reduce the number of departures on
these routes. Copenhagen's position as
an aviation hub thus risks being eroded
if the feeder traffic to the intercontinen-
tal routes is eroded further.

Along with the increasing number of
LCC routes, the proportion of transfer
traffic (passengers flying to an airport in

Feeder traffic is defined as traffic from Norway,
Sweden, the Baltic countries, Poland and northern
Germany to the Copenhagen hub, where passengers
change planes to continue on to other destinations in
Europe or overseas destinations.

2Point-to—point—trafﬁc is that between two cities,
without the possibility of stopovers and transfers.
Point-to-point traffic refers to the fact that travellers
only use a flight to get from A to B and not from A
to C via B.
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order to change flights to another desti-
nation) is in decline. In 2005, the total
transfer traffic was 33.4 per cent of the to-
tal number of international departing pas-
sengers (IDP). In 2011 this had dropped
to 22 per cent, an 11.4 per cent fall.

International routes are essential

In addition to being the central traffic
hub in the Oresund Region, Copen-
hagen Airport is also a major northern
European traffic hub. The airport has so
far performed well compared to the rest
of Europe's big cities when measured by
international traffic and the number of
passengers — 2011 was a record year with
22.7 million passengers.

But the struggle to attract new routes
is tough, and Copenhagen risks losing
ground. Amsterdam, for example, is
targeting Scandinavian routes outside
Copenhagen, Helsinki is targeting traf-
fic to emerging markets in Asia, and
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Berlin is expanding its airport capacity
significantly. Therefore, Copenhagen
Airport needs to strengthen its hold on
international traffic and launch an of-
fensive strategy to secure its position as
the most important transport hub for
the Oresund Region and northern Eu-
rope.

Copenhagen Airport has, for example,
formulated an ambitious strategy to
maintain the airport's status as an effi-
cient hub and ensure growth potential
under the title "World Class Hub'. Also,
Wonderful Copenhagen has launched
the project 'Copenhagen Connected'
Both projects aim to strengthen and
expand the accessibility of Denmark
and the Oresund Region. This goal is
achieved through targeted marketing to
attract and secure international flights
to the region.

It is important to keep in mind, how-
ever, that it is not just about main-
taining existing services and attracting
new routes to the airport. It is very
much about attracting the right routes.
Whether it is international investment,
tourism or highly skilled labour, it is
essential that there is a wide network
of international flights to and from
Copenhagen Airport. This connects
Copenhagen and the Oresund Region
with emerging markets. Accessibility is
a prerequisite for Denmark to be seen
as an attractive destination for tourists,
international conferences as well as for
companies and organisations to estab-
lish new headquarters.



Case study

In 2011 and 2012, Copenhagen Connected helped to establish
direct flights between Copenhagen Airport and a large number of
destinations of importance to Danish industry. This is particularly
the case for routes to Toronto, Shanghai, Dubai and San Francisco,
Bahrain and several others.

A good example is the direct route between Dubai and Copenha-

gen with the Middle East's largest airline, Emirates. The route will
improve access not only to the Middle East but also to key markets

Copenhagen Connected

ORESUND TRENDS 2012

in South and Southeast Asia, Australia and Oceania. The new route
became a reality after Copenhagen Connected, in partnership with
Copenhagen Airport, had been in dialogue with Emirates about
developing the route.

The agreement with Emirates makes it possible to market Copen-
hagen, Denmark and the @resund Region heavily in Australia and
India in order to increase the demand for travel to Copenhagen.

Copenhagen Connected is a Wonderful Copenhagen initiative. The project falls under the Global Connected umbrella and, through
targeted marketing, aims to stimulate demand and thus the accessibility of Copenhagen, Denmark and the @resund Region.

Copenhagen Connected is supported by a wide range of public and private partners:

Wonderful Copenhagen The City of Malmé
VisitDenmark Lund Municipality
The City of Copenhagen Scania

The Capital Region

Region Zealand

Foundation for the Promotion of Denmark
Copenhagen Airport

and others

In addition, a number of prominent companies and organisations expressed their support for the project, including:
LO, Danish Metal, DI, Danish Chamber of Commerce, A.P. Moller-Maersk, Carlsberg, FLSmidth, University of Copenhagen and others
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